
	
  
	
  
Score	
  as	
  an	
  indicator	
  of	
  a	
  business	
  going	
  bad	
  
To	
  understand	
  which	
  type	
  of	
  credit	
  score	
  is	
  the	
  leading	
  indicator	
  of	
  a	
  business	
  actually	
  going	
  bad,	
  the	
  
study	
  examined	
  three	
  risk	
  scoring	
  models:	
  commercial	
  Intelliscore	
  Plus,	
  blended	
  Intelliscore	
  Plus	
  and	
  
consumer	
  VantageScore®.	
  
	
  
A	
  blended	
  score	
  has	
  the	
  unique	
  advantage	
  of	
  combining	
  the	
  owner’s	
  consumer	
  and	
  commercial	
  
information	
  to	
  get	
  a	
  more	
  comprehensive	
  view	
  of	
  credit	
  behavior	
  for	
  the	
  business.	
  With	
  a	
  blended	
  
score,	
  the	
  lender	
  need	
  not	
  determine	
  if	
  one	
  score	
  is	
  better	
  than	
  another.	
  The	
  study	
  measured	
  the	
  
percentage	
  of	
  bad	
  dollars	
  (as	
  measured	
  by	
  dollars	
  91-­‐plus-­‐days	
  delinquent)	
  captured	
  in	
  the	
  worst	
  
scoring	
  10	
  percent,	
  20	
  percent	
  and	
  30	
  percent	
  of	
  the	
  population	
  by	
  each	
  score.	
  In	
  practice,	
  this	
  is	
  a	
  
critical	
  component	
  to	
  the	
  bottom-­‐line	
  profitability	
  of	
  a	
  creditor.	
  Over	
  the	
  rolling	
  12-­‐month	
  observation	
  
window,	
  a	
  total	
  balance	
  of	
  $32.4	
  million	
  became	
  91-­‐plus-­‐days	
  delinquent.	
  By	
  observing	
  the	
  worst-­‐
scoring	
  30	
  percent,	
  the	
  blended	
  model	
  was	
  able	
  to	
  capture	
  5.9	
  million	
  more	
  bad	
  dollars	
  and	
  3.8	
  million	
  
more	
  dollars	
  compared	
  to	
  the	
  consumer	
  and	
  commercial	
  score,	
  respectively.	
  
	
  

	
  
	
  
Conclusion	
  
The	
  bottom	
  line	
  is	
  that	
  using	
  either	
  the	
  owner’s	
  or	
  the	
  business’s	
  credit	
  report	
  alone	
  will	
  give	
  you	
  only	
  
about	
  84	
  percent	
  accuracy	
  in	
  managing	
  your	
  commercial	
  credit	
  risk.	
  The	
  use	
  of	
  combined	
  scores	
  offers	
  
the	
  opportunity	
  to	
  increase	
  that	
  accuracy.	
  For	
  many	
  lenders,	
  getting	
  increased	
  accuracy	
  for	
  that	
  
remaining	
  16	
  percent	
  can	
  be	
  critical.	
  
	
  


